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 Officials at Best Western International are launching a new lifestyle brand named Vib along with a soft brand collection cal led BW 

Premier Collection*, according to a report from HNN ’s Ed Watkins . 
 
A focus of the lifestyle product will be a “vibrant and dynamic gathering place” with multiple zones for working, relaxing and 

socializing, President and CEO David Kong said during Best Western ’s annual convention. Guestrooms will be small, less than 200 

square feet, but will include a number of design-oriented and space-saving features. Furniture is minimal; fold-down hooks will take the 

pace of closets; and the desk is also the headboard.

 
Few details were available about the proposed soft brand offering. 
 
 

 Hotels in the United States and Canada showed positive performance for the week ending 4 October, according to data from 
STR , parent company of HNN.  
 
U.S.: In year-over-year measurements, the industry ’s occupancy rose 2.8% to 66.5%. Average daily rate increased 3.7% to finish 

the week at $115.93. Revenue per available room for the week was up 6.6% to finish at $77.04. 
 
Canada: In year-over-year comparisons, occupancy increased 1.7% to 73.8%; ADR was up 2.2% to 138.88 Canadian dollars ($125.15); and 

RevPAR increased 3.9% to CA$102.43 ﴾$92.29﴿. 
 
 

 There were a total of 42 U.S. hotel trades during the third quarter representing deal volume of $3.9 million, according to an 

analysis by LW Hospitality Advisors . 
 
The number of trades during the quarter was slightly ahead of the third quarter of 2013, when 38 assets traded hands. Deal 

volume during the same period a year ago totaled $3.3 million.

 
The average hotel size that transacted during this year ’s third quarter was 262 rooms and had an average deal price of $92.4 million, or 

$352,540 per room.

 
 

 Trilantic Capital Partners has acquired a minority stake in Highgate Hotels, according to a Wall Street Journal report . 
 
The price of the deal was not disclosed. As part of the deal, private equity firm Ares Capital is providing a loan to the new 

partnership.

 
The deal could foreshadow a larger acquisition by Highgate, sources said. “It would make sense,” said Leland Pillsbury, CEO of hotel 

investor Thayer Lodging Group. “I would expect them to have something to talk about in the near future.” 
 
 

 Las Vegas is the most popular U.S. city for fall 2014 bookings, and Paris is the top global city, according to an analysis by CCRA, 

which looked at data from its hotel reservations portal.

 
Several new cities dot the rankings for both the U.S. and international top 10, including Istanbul; Reykjavik, Iceland; and 

Linthicum, Maryland.

 
The top five U.S. cities:

Las Vegas;•
New York City;•
Orlando, Florida;•
Anaheim, California; and•
New Orleans.•

The top five international cities:

Paris;•
London;•
Barcelona, Spain;•
Rome; and•
Reykjavik.•

 
Compiled by Shawn A. Turner.

 

Correction, 9 October 2014: An earlier version of this story named the soft brand as Best Western Premier Collection. The name is BW 

Premier Collection.

http://www.hotelnewsnow.com/
http://www.hotelnewsnow.com/article/14566
http://www.str.com/
http://www.hotelnewsnow.com/Article/14563/STR-US-results-for-week-ending-4-October
http://www.hotelnewsnow.com/Article/14561/STR-Canada-results-for-week-ending-4-October
http://www.lwhospitalityadvisors.com/wp-content/uploads/2014/10/Q3-YTD-Quarterly.pdf
http://online.wsj.com/articles/hotel-operator-gears-up-1412720602
http://www.highgatecareers.com/
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